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“AI is not just heading for our industry; it will radically 

change the machinery we use in marketing.”

- Tim Benners-Lee, British Computer Scientist
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AI MARKETING IS GLOBALLY TRANSFORMING THE 

MARKETING INDUSTRY.
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LET’S SPEAK NUMBERS: THE GLOBAL AI RETAIL MARKET.
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40 % of organizations 
have already created 
dedicated teams and 

budgets for AI.

63 % of retail 

organizations use AI 
to improve customer 

service.
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OMNICHANNEL MARKETING IN RETAIL MEANS GOING 

THE EXTRA MILE TO REACH THE CUSTOMER.

Customer 

Outreach

Personalized Offer

Media, loyalty, and 

engagement

Digital campaign creatives Sentiment analysis

Smart view of the customer

Marketing feedback

In-store creatives
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WITH THE HELP OF AI TOOLS, BRANDS CAN LEVEL UP 

THEIR RETAIL OPERATIONS.

Retail Operations

Supplier joint business planning

Category 

recommendations

Report generation
Planogram creation and 

compliance

Assortment architecture

Product design

Store layout Store concierge

Theft prevention

Supply chain management

Foot traffic patterns

In-store support and 

training for field staff
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AND ULTIMATELY, DRIVE CUSTOMER LOYALTY.

Customer Service 

& Loyalty

Customer loyalty optimization

Customer segmentation 

and persona tuning

Agent co-pilot/ chatbot Customer feedback

In-store chat assistant

24/7 online chat service bot

Post-purchase 

appreciation
Interaction synthesis
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“Artificial intelligence doesn’t replace humans; it 

helps unlock human potential”

- Paul Roetzer, CEO Marketing A.I. Institute
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